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Abstract: Some Islamic Political Parties and some of political party based on Islam in Indonesia support 

democracy and choose democratic system as the best solution solving life of the nation. Some Islamic Political 

Parties and some of political party based on Islam in Indonesia believe that the democratic system is in 

accordance with the teachings of Islam. Meanwhile, Hizbut-Tahrir Indonesia is strongly opposed to the 

democratic system and looks at this system as  a kufr system. Hizbut-Tahrir Indonesia North Sumatra has a 

formidable cadre/members. This organization also has a good management organization and management 

da’wah. Having a strong faith for the success of da’wah. Da’wah message conveyed by Hizbut-Tahrir is a 

universal message of kindness which are not for one class only. Have a clear concept of the caliphate. 
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I. INTRODUCTION 

Hizbut-Tahrir Indonesia continues to spread the idea of anti-democracy and anti-nationalism. 

Democracy by Hizb ut-Tahrir Indonesia, is unlawful and incompatible with the Islamic system. Nationalism is 

the product of the invaders and it is ashobiah behavior which is contrary to the teachings of Islam. Da’wah 

communication messages by Hizbut Tahrir Indonesia is something that is considered daring, amid the current 

global power which is intensively campaigning for democracy. Though Indonesia as a country with a majority 

Muslim but the country is trying to become a democratic state, after several years led by an authoritarian 

regime.Communication message conveyed is clearly contrast and it is very controversial. Some Islamic Political 

Parties and some of political party based on Islam in Indonesia support democracy and choose democratic 

system as the best solution solving life of the nation. Some Islamic Political Parties and some of political party 

based on Islam in Indonesia believe that the democratic system is in accordance with the teachings of Islam. 

Meanwhile, Hizbut-Tahrir Indonesia is strongly opposed to the democratic system and looks at this system as  a 

kufr system. Besides, Hizbut Tahrir is firmly opposed to ideological concepts which have been well known as 

capitalism, communism, secularism, pluralism and nationalism.Hizbut-Tahrir has attracted the attention of 

Muslims, particularly young people who look at that thought brought by Hizbut Tahrir  is something new. The 

development of this organization  is truly extraordinary, estimated currently has ten thousands of cadres and 

millions of sympathizers throughout Indonesia. In North Sumatra, Hizbut Tahrir is currently estimated to have  

hundreds thousands of cadres and sympathizers.Regional Leadership Council (DPD) I of Hizbut-Tahrir 

Indonesia, North Sumatra, is as a part  of Hizbut-Tahrir organization. What is the purpose of the Hizbut Tahrir 

as mentioned above is also a goal that will be realized by  Regional Leadership Council (DPD) I of Hizbut-

Tahrir Indonesia, North Sumatra. What is the vision and mission of the Hizbut Tahrir is also the vision and 

mission of the Regional Leadership Council (DPD) of Hizbut-Tahrir Indonesia, North Sumatra. 

 

II. METHODOLOGY 
2.1 Definition of Organizational Communication 

Organizational communication is a combination of two words, namely communication and 

organization. To be able to give a full understanding of the organization's communication, we must  understand 

the meaning of communication and organization. The term of communication  comes from  Latin, meaning 

communicatus shared or jointly owned. In adjective its meaning is communis means  public or together. Thus 

communications under lexicographer (expert dictionary), refers to a measure aimed shared to achieve unity.In 

terms, many experts give a definition of communication based on their viewpoint. Such as  William Albig in his 

book  Public Opinion and quoted by Latif Rousdy (2005) states that "comunication is the process of transmitting 

meaningful symbols between individuals". Meaning: communication is the process of transfer of symbols  
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among individuals. Warren Weaver defines communication as a whole procedure by which a mind influenced 

the minds of other.Definition of communication described above is still  simple, because communication is not 

just a purely informative nature  that people understand and know it can also be persuasive, namely that other 

people are willing to receive a notion or belief or perform an action or activity and others. Because of it,  a 

sociologist, psychologist and political scientist named Carl I. Hovlan as quoted by  Onong Uchjana (2001) 

defines communication that systematic effort to formulate rigid principles of information delivery as well as the 

formation of opinions and attitudes. Definition puts forward by Carl I. Hovlan above showing that 

communication is not just the delivery of information, but also the formation of public opinion  and public 

attitudes  who live  and social and political life plays an important role. 

Some experts define  many definition of organizations including:  

a. Chester I. Barnard said that  organization as a system of cooperative of two or more persons who have 

the same vision and the same mission.  

b. Dimock, defines organization is  a blend rather than parts interdependence relates to form a unity round 

through coordination and supervisory authority in order to achieve a predetermined goal. While Deddy Mulyana 

(2005) defines organizational communication is the communication that occurs in an organization, formal and 

informal and takes place in a bigger network than the group communication. Formal communication is 

communication according to the organizational structure, the downward communication, upward 

communication and horizontal communication. While informal communication does not depend on the 

organizational structure.  

The method used in this research is descriptive qualitative. Bogdan and Biklen (1982) in Kholil (2006) define 

qualitative research as research produced data descriptive form of words written or spoken of people and 

behaviors that can be observed. Qualitative research is often called the study of natural and there are those who 

call it a case study. Design research is temporary and can be changed when there are developments that enable 

qualitative changes. Qualitative research is chosen   based on the consideration that;  

1) The problem under study requires a disclosure that is descriptive and comprehensive; 

2) The qualitative approach is more sensitive and able to adjust when used to examine the various influences 

and patterns of respondents value encountered under natural conditions;  

3) The qualitative data capable of revealing the events chronologically, evaluate causality, are able to find 

something that is not unexpected, and able to provide an explanation that many and beneficial to build a new 

theoretical framework; 

4) 4) The findings of qualitative research can give the impression that is more real, more alive and full of 

meaning, so it is more convincing and acceptable. An early indication of the qualitative study is that the data 

or information collected over the form of words rather than numbers. This indication appears, when all the 

information gathered about the reality or phenomena  arranged in the form of verbal descriptions or words.  

 In this study, the data is obtained through field research. The data used in this study are primary data 

and secondary data. Data form of observation/direct observation research on the object of research and 

interviews. Average secondary data documentation studies and books on how to read, understand and analyze 

the documents and literature related to the discussion of this research. Primary data form of observation/direct 

observation research on the object of research and interviews of researchers at competent sources, including: a. 

observation which is done by participating (participant observation) in each of the activities of Hizbut-Tahrir 

and interact directly with the activists of Hizbut-Tahrir Indonesia. Focus direct observations are made by 

observing the activities of the activists of Hizbut-Tahrir Indonesia North Sumatra and the core committee of  

Hizbut Tahrir  North Sumatra in Medan and Deli Serdang.b. Interview. Interviews are conducted with a number 

of officials and activists of Hizbut Tahrir  focus on observation, namely:  

 

1) Irwan Said Batubara, Head of  DPD I Hizbut Tahrir Indonesia Sumatera Utara. 

2) Syaiful Rahman S.Hi, Secretary of  DPD I Hizbut Tahrir Indonesia Sumatera Utara. 

3) Muhammad Amin al-Fatih, Head of Lajnah Tsaqofiyah DPD I Hizbut Tahrir Indonesia Sumatera Utara. 

4) Muhammad Yusran, ketua Lajnah Mashlahiyah DPD I Hizbut Tahrir Indonesia Sumatera Utara. 

5) Muhammad Basyuni, ketua Lajnah Intelektual DPD I Hizbut Tahrir Indonesia Sumatera Utara. 

6) Marwan Rangkuti, a former spokesman in communication and information duty at DPD I Hizbut Tahrir 

Indonesia Sumatera Utara. 

 

III.   DISCUSSION 
Organizational communication conducted by Regional Leadership Council (DPD) I Hizbut-Tahrir 

Indonesia North Sumatra has a tremendous opportunity in order to achieve the vision and mission of the 

organization and the purpose of the organization in da’wah of  DPD I Hizbut Tahrir, namely:  

 

 



Opportunities of  Organizational Communication at Regional Leadership Council (DPD) I Hizbut-Tahrir 

DOI: 10.9790/0837-2202032226                                     www.iosrjournals.org                                         24 | Page 

1)  Having a formidable cadre 

Regional Leadership Council (DPD) I Hizbut-Tahrir Indonesia North Sumatra has a formidable 

cadre/members. Hizb members are those who have fostered intensive at-tsaqafah al-murakkazah) to individuals  

and development in society in general. Through group studies (halqah) individuals forms with the Islamic 

personality and intended to carry out da’wah. With intensive coaching,  Hizbut members have embraced fikrah 

(thinking) and thariqah Hizbut-Tahrir (Hizb method). Prospective members of Hizbut-Tahrir (daris) led in 

following halqah by reviewing three pieces of  books: Nidzam Al-Islam, at-takattul al-hizbi, Mafahin Hizb at-

Tahrir and Min Muqowwimat an-Nafsiyyah al-Islamiyah. 

 

2)  Having good organization management and da’wah management 

 Regional Leadership Council (DPD) I Hizbut-Tahrir Indonesia North Sumatra as a portion of the Hizb 

International has a good organization management  and da’wah management. Regional Leadership Council 

(DPD) I Propagation Hizbut-Tahrir Indonesia North Sumatra as a da’wah organization has implemented the 

principles of organizational management and management of da’wah proselytizing. Vision, mission and goals of 

the organization is clear and understood by every member of the organization. Da'wah performed by DPD 

Hizbut-Tahrir Indonesia is not done suddenly  but through advance planning. DPD Hizbut-Tahrir Indonesia 

North Sumatra has da’wah roadmap as a  guideline/guidelines for all members of Hizb. Da’wah planning  is 

implemented and evaluated continuously. 

 

3) Having a strong faith  
Confidence is the main capital for the change. Each member of Hizbut-Tahrir has a strong belief that 

da’wah they do will be successful, because it is the promise of Allah through His Prophet, Muhammad SAW. 

There is a hadith of the Prophet that they believe to be true that there will be born a time, the system of 

government like the system created by the Prophet Muhammad SAW. 

4) universal message. Propaganda message conveyed by Hizb ut-Tahrir is a universal message of 

kindness which are  not for one class only. Islamic Shari'ah which becomes the central theme of da’wah is 

teaching as a mercy to all the worlds without exception. According to Hizb, good message should be delivered 

in a good way too. 

 

5. A clear concept of caliphate 

Said Irwan Batubara, Chairman of DPD I Hizbut-Tahrir Indonesia North Sumatra claims that Hizb is 

the first organization that carries the theme of caliphate. The concept of the caliphate  carried by Hizbut-Tahrir 

is a mature concept and ready to run. Hizb is ready when given the power to carry out the concept of caliphate 

based on  Islamic law, not just the expression or simply jargon. 

 

6.  Decaying capitalist system, communism and democracy 

Decaying system today adopted by the nations in the world as the capitalist system, communism and 

democracy is a distinctive opportunity for doing da’wah by  Hizb. Nowadays people have witnessed and felt the 

depravity of man-made system that is the capitalist system, communism and democracy, only the people have 

not been introduced by the Islamic system that is khilafah. 

 

7)  Advances in Information Technology 

Technologically, progress information is an opportunity for da’wah by Hizbut-Tahrir. DPD Hizbut-

Tahrir Indonesia North Sumatra uses internet to call people. DPD Hizbut-Tahrir Indonesia North Sumatra has a 

website, facebook, twitter, WA, and cyber team. By utilizing the internet, the ideas of Hizb is easier to be 

conveyed.  

 

IV. CONCLUSION 
The opportunity of organizational communication Regional  Council (DPD) I Hizbut-Tahrir Indonesia 

North Sumatra in the development of  organization and da’wah, namely, the Regional Leadership Council 

(DPD) I Hizbut-Tahrir Indonesia North Sumatra has a formidable cadre/members. This organization also has a 

good management organization and management da’wah. Having a strong faith for the success of da’wah. 

Da’wah message conveyed by Hizbut-Tahrir is a universal message of kindness which are not for one class 

only. Have a clear concept of the caliphate. This organization uses  internet to preach through websites, 

facebook, twitter, WA, and cyber team.  
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